
 DESIGN THINKING
❑  First, redesign the way you think.
❑  Focus on the problem, fix the problem.
❑  Who’s in charge of design at your place?
❑  Remember: “It’s only a page.” 
❑  Protecting your design style.
❑  If every element is “special,” nothing is.
❑  Negative space creates a positive force.
❑  Creating page models.
❑  Learn to listen to your design voices.

 WORKING THE PAGE
❑  Design the page, don’t just toss it together.
❑  Developing and using a page grid
❑  The many factors in headline hierarchy.
❑  Create and use page templates.
❑  Why you should think in picas, not inches.
❑  Go across the gutter on spreads.
❑  Stories that jump: the 4-4-8 rule.

 WORKING WITH ELEMENTS
❑  Thinner rules create a more elegant look. 
❑  Using the vertical slash as a separator.
❑  Teasers on section fronts.
❑  Standing heads set your style.
❑  Standing head design consistency.
❑  Index, etc., at bottom of page 1.
❑  Putting your index in the proper order.
❑  Creating design elements in one piece.
❑  Controlling the design of standing elements.
❑  Bumping heads: Do they matter anymore?
❑  Placing the page number at the outside.
❑  Putting pull quotes across two legs: spacing.
❑  Why all-caps breakheads work better.
❑  Many options for byline content, design.
❑  Page labels are a key part of your look.
❑  Space below page labels, etc.
❑  Handling ancillary items in your nameplate.
❑  Phone number a must in classified header.
❑  Jumpheads that tell what the story is about.
❑  Subheads that read in/read out of headlines.

 
❑  Aligning elements on the page.
❑  Finding that file you just saved.
❑  Wow! www.indesignsecrets.com
❑  Fixing an overly long font list on your screen.
❑  Using InDesign auto leading to work for you.
❑  Library vs. pasteboard—which do you use?
❑  Tabbing an element flush right in InDesign.
❑  Nested styles: What a time-saver!
❑  Object styles: Another time-saver!
❑  Turn the grid on-and-off as you work.
❑  Adjusting color of InDesign grids, guides.

 WORKING WITH TYPE
❑  What is the optimum line length for text?
❑  Text size, length and are spacing linked.
❑  Defining terms: Legibility vs. readability. 
❑  What is optimum width for text wraps?
❑  Where can you put reporter contact info?
❑  Placing pullouts in paragraphs.
❑  Need to adjust? Select a lot and track a little.
❑  What is optimum length for centered heads?
❑  Drop caps: No paragraph indent, please.
❑  Drop caps: Bigger is better in features.
❑  Body type widows and why they matter.
❑  Practicing the art of stealth typography.
❑  Best type faces for body text.
❑  Funky fonts: Use them at your own risk.
❑  Reverse type: Use it at your own risk.
❑  Vertical headlines: Why they don’t work.
❑  Recipes: Don’t break them, don’t jump them.
❑  Kerning, tracking: What’s the difference?
❑  Side caption: Don’t float.
❑  Justified or flush left: which is better for text?
❑  Varying type sizes in a headline? Let’s not.

 WORKING FOR READERS
❑  Crossword clues: put them at the top.
❑  Avoiding cutesy labels.
❑  Creating a “reach us” box.
❑  Consistent placement of content.

 WORKING WITH VISUALS
❑  Place the visual first. Always.
❑  Look for the photo in the photo.
❑  The dominant photo.
❑  Get elements colors from the visual.
❑  Photos with empty centers.
❑  Want a graphic? All ya gotta do is ask!
❑  The worst color ad ever created.
❑  Try for 4px6p mug shots.
❑  Check word spacing in text wraps.
❑  Types of charts and how they apply.
❑  A photo page or page full of photos?
❑  Cluster photos on a photo page.
❑  Weather logos: Use photos instead.
❑  Using art in your nameplate.
❑  Using photos behind your nameplate.
❑  Avoid squeezing, stretching photos.
❑  Full-page photo: You can make it work.
❑  No need to say “photo” in credit line.

 WORKING WITH WRITERS
❑  “For more information, call…”
❑  William Zinsser: On Writing Well.
❑  Hemingway’s ultimate short story.
❑  Segmenting packages to avoid long stories.
❑  Setting story length limits: Good and bad.
❑  A brief is a brief. You can’t fool readers.

 ODDS & ENDS
❑  QR codes | QR code reader.
❑  Please! No quotes on pun headlines!
❑  Make refers specific.
❑  Check out www.myfonts.com.
❑  Working with advertising account reps.

 WHAT DO YOU WANT TO KNOW?
❑                                                                      
❑                                                                      
❑                                                                      
❑                                                                      
❑                                                                      

YOU CALL THE SHOTS: CREATE YOUR OWN DESIGN WORKSHOP FROM THESE 101 CHOICES 


