The spectrum of Misleading News*

(*Spoiler alert: it’s much more than “Fake News!”)

How many of these do you recognize?
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 misrepresents real scientific studies with =
PSEUDOSCIENCE exaggerated or false claims é
motivated by money or « often contradicts experts =
politics/power » examples: miracle cures, anti-vaccination %
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motivated by political influence
or ad revenue

disinform
« guerrilla marketing tactics; bots, comments, and
counterfeit branding

sites, or fact-checking websites. Verify the source.

5 Check for yourself! Verify the content with other

Has the real photo or story been modified?

We work hard every day to bring you the Real News.
You know us. You trust us. We're accountable.
And, if we do make an error, we own up to it.

Real News.

Proudly and confidently brought to you by

Adapted from www.eavi.eu, Media Literacy for Citizenship.




